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Brewing Tourism in Baja (capitulo), en Multi-
Stakeholder Perspectives of the Tourism
Experience.

Ramos Abascal, Maria Isabel.

Resumen. Esta es una aproximacion a la incipiente oferta de
experiencias turisticas en torno al conocimiento, produccidon y
degustacion de la cerveza artesanal; se analiza la interaccion de
productores y expendios de cerveza en el norte del estado mexicano
de Baja California como parte complementaria al consolidado
prestigio del turismo enogastrondmico de la region sustentada por
vinedos y bodegas, se aborda el perfil del consumidor nacional y
extranjero, lo relativo a las dificultades en el hospedaje que
enfrentan los turistas en el Valle de Guadalupe; el texto aborda
temas de responsabilidad social como la conversion de
establecimientos antes dedicados a negocios clandestinos y que
ahora funcionan como salones de degustacion de cerveza en la
ciudad de Tijuana. Adicionalmente hace un prondstico del desarrollo
de la relacion cerveza artesanal, turistas y visitantes en la region.

Abstract. This is an approach to the incipient offer of tourist
experiences around the discovery, production and tasting of artisan
beer; it analyzes the interaction of producers and beer outlets in the
north of the Mexican state of Baja California as a complementary
part to the consolidated prestige of eno-gastronomic tourism in the
region derived from the presence of vineyards and wineries. It
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addresses the profile of the national and foreign consumer, the
difficulties in lodging faced by tourists in the Guadalupe Valley; the
text addresses social responsibility issues such as the conversion of
establishments formerly dedicated to clandestine businesses that
now operate as beer tasting rooms in Tijuana. In addition, it forecasts
the development of the relationship between artisanal beer, tourists
and visitors in the region.
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